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VISUAL IDENTITY GUIDELINES

LOGOTYPE

Colour logotype

Our logotype is the signature of our company and should never be changed or recreated.

o L ®
Our colours build a strong brand identity and recognition. The blue stands for safety and
trust, the yellow for the energy and the red is for the passion. We use yellow or blue as a
main colour conveying a pinch of swedishness to the brand.

WORKWEAR

Pantone CMYK

D Pantone 109 C D C=0M=8Y=100K=0
. Pantone 295 C . C=100M=70Y=0K =53
[l Fentone 200C i c-ov=100v=80k=20

Logo colours should never be used as a background colour
Recommended background colour
B rentonesassc [ c-100v=80v=50K=65

BLAKLADER

WORKWEAR
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LOGOTYPE

With web address

BLAKLADER

WORKWEAR

BLAKLADER.COM | smum st

‘7 Centered 4‘

VISUAL IDENTITY GUIDELINES

BLAKLADER

WORKWEAR

BLAKLADER.COM
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VISUAL IDENTITY GUIDELINES

The standard placement of the logotype is the bottom right corner. This can be

adjusted if the situation demands it, the most important is that the logotype is
I D l U I YP E placed where it will be seen.
. a

Sizing and positioning

The minimum clear space around the logotype : e . = ; T
should be the height of the yellow block. . ="

ST :-'-.'- 2 FIC
2} S

BLAKLADER ~40

BENIGSEGE

'+ BLAKLADER - |

I X I For pieces that will be placed close to the floor where
the logotype might be hard to see, it should be placed
in a top corner, preferably on the right. All exceptions
must be approved by the Marketing Department.

Il IR BTN
T g
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LOGOTYPE

Landscape logotype

(o] nE ®
If you want to use the landscape version of our
logotype you have to contact the headquarter
in Svenljunga. No exceptions allowed.

||

The minimum width between the text and the edge should be the height of the red block.

The maximum width between the text and the edge should be the height of the yellow block.

__BLAKLADER _
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LOGOTYPE

Landscape logotype applications

®

nn
WORKWEAR

o

BLAKLADER
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LOGOTYPE

ack/ l/\/h/te ogotype

BLAKLADER BLAKLADER

This version has been replaced and is not to be used.
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COLOURS

For print and layout Y

These colours are used when creating layouts for catalouge, print,campaigns etc.
See page 25 for examples of how they can be used.

PRIMARY COLOURS SECONDARY COLOURS

C=0
M=0
Y=0
K=17

ACCENT COLOUR
C=0
M=8
Y =100
K=0

2019 - 1.0
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COLOURS

For workwear magazine

These colours are used when creating layouts for workwear magazine.

PRIMARY COLOURS SECONDARY COLOURS

cC=0
M=0
Y=0
K=17
ACCENT COLOUR EDITION COLOURS - Depending on the season we add a colour to the front cover.
cC=0 C=0
M=8 M=8
Y =100 Y =100
K=0 K=0

SPRING FALL WINTER

PAGE 10 2019 - 1.0
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COLOURS

For web and e-marketeer

These colours are used when creating layouts for workwear magazine.

PRIMARY COLOURS SECONDARY COLOURS

R=13 R =166
G=21 G=170
B=35 B=171
#0d1523 #aaaaaa

R=19 R =246
G=30 G =246
B =49 B = 246
#131e31 #f6f6f6

DENIM STRETCH

ACCENT COLOUR

R =255
G =224
B=0

#ffe000

PAGE 11 2019 - 1.0
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FONTS
ourfonts ~.ABLC 123406/830!EH#£ %

--ABC 1234567830!EH#£%

abcdefghijklmnopgrstuvwxyzaao abcdefghijkimnopqgrstuvwxyzaao
A a ABCDEFGHIJKLMNOPQRSTUVWXYZAAD Aa ABCDEFGHIJKLMNOPQRSTUVWXYZAAO
srtpoton1234567890!@H#HE€%"&*() 1234567890!@#€%"&*()
A abcdefghijklmnopqrstuvwxyzaao A abcdefghijkimnopqgrstuvwxyzaao
a ABCDEFGHIJKLMNOPQRSTUVWXYZAAQ a ABCDEFGHIJKLMNOPQRSTUVWXYZAAO
wiwatproreqisr 1234567890! @HE% & *() Arial Bold 1234567890! @#€%"&*()

A abcdefghijklmnopqrstuvwxyzaaé
a ABCDEFGHIJKLMNOPQRSTUVWXYZAAQ
Akkurat Pro Bold 1234567890!@H#€% " &*() A abcdefghijkimnopqrstuvwxyzaaé
a ABCDEFGHIJKLMNOPQESTUVWXYZAAO
FrandinGanic lemi 123456 7890!@#%"&*()

Regular (Headline font)

Aa abcdefghijklmnopgrstuvwxyzaad N
ABCDEFGHIJKLMNOPQESTUVWXYZAAO

Microsoft Sans Serif 1234567890'@#%/\&*()

Regular (Secondary font)

PAGE 12 2019 - 1.0
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FONTS

Usage example - headline & secondary font

ENOSETRO DOLEN

] Preamble or body text / max 50% of headline size / Akkurat Pro Light
Catiens ressentem ses tus hebemnes fur-

obse natisque no. Accit hem suli, nonsultis.
Monoretta colognairi desso fantalizione
endonorm atte 20089.

Medium Heading / Min 7,5 pt / Akkurat Pro Bold
BESACHUIDESTAACHUIDESTA CATIRENTEM

SESTUS HABEMNESHABEMNES NATISQUENO Body text / Min 6,5 pt / Akkurat Pro Light

Vestibulum ante ipsum primis in faucibus orci luctus et
ultrices posuere cubilia Curae; In ultrices tellus vitae enim
luctus, ut sodales dui vestibulum.

Sed sit amet viverra sapien, ac convallis lorem. Aliquam

erat volutpat. Pellentesque nec mi aliquam, auctor tellus id, Akk Pro Liah
aliquet metus. Curabitur ut diam quis dui cursus rhoncus. "Vestibulum ante ipsum urat Pro Light
Nam malesuada arcu a ipsum tempus bibendum. T . .

Maecenas ultrices massa sollicitudin, dignissim nulla sed, pr|m|s_ in faucibus orci l.U.CJEUS

rutrum lorem. Maecenas viverra cursus luctus. Aliquam et ultrices posuere cu bilia

pharetra tristique lectus non dapibus. Fusce enim risus, Curae: In ultrices tellus”

mattis bibendum lacus dapibus, vestibulum malesuad.

PAGE 13 2019 -

1.0
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FONTS

Usage example - Document fonts

Fonts that are windows compatible to use in powerpoint and word.

ENOSETRO DOLEN

. Preamble or body text/max 50% of headline size/Microsoft Sans Serif Regular
Catiens ressentem ses tus hebemnes

furobse natisque no. Accit hem suli, nonsu
tis. Monoretta colognairi desso fantalizione
endonorm atte 2009.

Medium Heading/Min 7,5 pt/Microsoft Sans Serif Regul
BESACHUIDESTAACHUIDESTA CATIRENTEM ecium Tieadingin 7, pTIcroso™ Sans Sert reguar

SESTUS HABEMNESHABEMNES NATISQUENO

Vestibulum ante ipsum primis in faucibus orci luctus et
ultrices posuere cubilia Curae; In ultrices tellus vitae enim
luctus, ut sodales dui vestibulum.

Sed sit amet viverra sapien, ac convallis lorem. Aliquam
erat volutpat. Pellentesque nec mi aliquam, auctor tellus id,

aliquet metus. Curabitur ut diam quis dui cursus rhoncus. "Vestibulum ante ipsum pri-

Nam malesuada arcu a ipsum tempus bibendum. . . .
Maecenas ultrices massa sollicitudin, dignissim nulla sed, mis in faucibus orci luctus

rutrum lorem. Maecenas viverra cursus luctus. Aliquam pha- et ultrices posuere cubilia
retra tristique lectus non dapibus. Fusce enim risus, mattis Curae: In ultrices tellus”
bibendum lacus dapibus, vestibulum malesuad. ’

Body text/Min 6,5 pt/Microsoft Sans Serifi Regular

Microsoft Sans Serif Regular

PAGE 14 2019 - 1.0



STATIONARY

Letters and envelope

D Pantone 109 C

PAGE 15

40mm

40mm

VISUAL IDENTITY GUIDELINES

BLAKLADER

Headline

Endaeptat que qui cum velignatur aut as andel lit, solut fuga. Aximin perum quis rem. Et fugia dent ullectis asim nis explitis et
venit, nati si consedi catemquiae pa pe nis nam quia por rem eossiti beaquatatur aut apit, tem sitius as doluptatus volorer ovi-
ducidus et mil eos velluptis as qui con cus, solores totatur, nusandamus volorpos doluptate aut ut everspe rspelentis initatur,
sim qui dit, seque vent.

Em ellesci pietur. Aquam is ipsam alit fugia si sitio totassed ma se perum qui corum et faceaqu atatium hiliquia sit aut latur,
cusaerit officia comnima ximoles rest quatus dit, audio delestius eum hit, occus esequo idit eium inti occus di nam ipsum cor
mostotaquat eum voluptaere num aut optibus, autem. Ut dem quam, ommolendunt la comninit persperatem eos et maionsed
eversperum eostium eos assumaui doluptat ut enisci ut maio venis que que optamen imusant quae. Udam, cum vendus,
nonseque et volorpor sum dunture henimod itasit essimus apiendi cillaboris sant quiae coresciis aceat quaectat andi cuptatis
et peria conseque ditatur re et velloru ptassitist, ommo blabora earcidu cibusam sum quis ent, archil eum quatur, tota conse-
quas perunt quiasperor adi dolore pre quam, con pro quam id quo velibus.

Cea conet occuptatem quos nitatus audant facescia voluptis pla nonseque volectur sum int dollitiatem inciis utem facianim
imeture ptaectia sam quia aperiae qui bea abo. Sed quassit rera dolorep elestrum ulloreptatum reictum et ommolum intiam
et voluptaspero eosamet que volo invellore prem volorrum ea nobit odis sit porum, volorat ratus nobiscius net faccaes quati
dolupta turitatempor senis eum volorum veninit a consecepedis eatusant latus everes sunt pa sus suscienda corem nonsed
etus.

Pariandus quias sum re nobitam ipid quae od quisquo iduntiunto doluptatis doluptamet re, volupictatis mos explias piendus
maximol uptaspient, sequatur magnime eum labo. Laboressim qui alibus velitasit alibus.

Or simus iderferchic tempererist, iur, coreperum volupta turerfe matus nobit liciat rest ligenimil molupta tionsedit eat eum vele-
ndis doluptius alis et, iuntibus distiorest, oditi totas exped magnim harum hitatis debit in non reptaquae volo quati blab invelles
il ius, volecatquas qui venitae repero tem quiam, acil inis ut quis moles apeditatio voles dolor aut quatisq uidus, od quam que
occaborumqui blam, ut ad enisciat iur alicia est pelicimi, voluptaguunt oditat.

Adia ipsantur sed ut la nonsedia nonsed mo cuptatis nimin exces ere, nusanim latibus doluptium quundic idellupta vellabor
aut rescienihil id et estibus, veliti aut perit repe ma voluptiae volor audipsam in re omniat pa ducimil lendis dolore prae seque
con nis eos et voluptas nem. Et ma int audipsum reiciet poreper rumquam usandel idebite volupta turias explignati que et la

nosaperum dolut antem as dolupta eperunt ibusdae que quuntem harumquid et, vitas ipienti invelen ditatemodici comniet ute

eum intius expelis ut officipsae non nimilla boremporecus at harum, vellorrum volo eaquo temoluptat incto consedit expliquam,

apide pos mossitatia velesci minvero volorerspic temporporepe corrum, culleces eos nimpelendi dolorem velit eat.

Quaerup tibearis parum renihil maxim quis re volentiscid quate sequia consecu scipsam, optat erioressi officita cumquatquia
sint, ipsum ra si berions eriorerrum quaeper chilitibus ressequ isinum re deribus sinctum quis dolupta testint moluptaquia dem
aliquat

Nobitint quam et officilitati delenih illaborescid molupti derovit ommos eos nost eum voluptiis maximus, ute non prorrum alit,
vent et voluptia is evel id quat eos et unt alibustem quident rem conse archillab ipsum, estotate libus estisim voluptiatem nem
soluptiunt, quatem i

25mm
AB Bléklader T +46(0)32566 19 00 Org.nr/556069-6618
Prastagardet 3 F +48(0)3: 51919 Moms.nr / SE5
(blaklader com Bankgiro/ 28

SE-512 23 Svenljunga i

Sweden

laklader.com Swift/ HANDSESS
Iban / SE1760001

0000100974422

25mm

Arial 12/14,4pt

Arial 8/9,6pt
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STATIONARY

Business cards

PAGE 16

55mm

28mm

26,5mm

BLAKLADER

WORKWEAR

AB Blaklader
Prastagardet 3 / Box 124
SE-b12 23 Svenljunga
SWEDEN

NAME SURNAME

Phone. +46(0)325-661900
Fax. +46 (0)326-661919
name.surnameblaklader.com
www.blaklader.com

10mm

50mm

10mm

Stratum1 Bold 11pt
Stratum? Light 9pt

Stratum1 Light 7pt/8

5mm margin

VISUAL IDENTITY GUIDELINES
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CORPORATE PRESENTATION

Powerpoint

OUR VALUE CHAIN

P

Franklin Gothic Demi Regular

Y & L P
& -

Microsoft San Serif Regular

N E-COMMERCE

W epmas oo e e,
B D il s el
W G 7
B Ol ol s
o puriFaar
—

B Tomem v o s el
oy o

DON'T USE

Our official Blaklader template should be used when creating presentations,
do not use standard Powerpoint templates.

PAGE 17 2019 - 1.0



GRAPHICS

Multiprint

The multiprint is always used slanted (27degrees) and can
be applied for various situations.

PAGE 18

Pantone 534 C
CMYK:93,57,18,65

Pantone 5395 C
CMYK: 100, 60, 25, 85

Example of application.

VISUAL IDENTITY GUIDELINES

BLAKLADER]

2019 - 1.0
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GRAPHICS

Hexagon

The hexagon is and design graphic that you
could use as a design complement in the layouts

PREHARE
FDRCHANGE

STRETEH PANELS

SR

2-WAY
STRETCH

2019 - 1.0
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GRAPHICS

Angled blocks <

it
The graphics should be angeled 10,39 degrees, this is the same
angel as the logos corner. Can be applied for various situations.

I. 12\0 w e 2N

ot =
“ﬁ'ﬁ“&\' N \ S
p:aua?r‘* e &\

SOLGLASOGON
PA KOPET!"

"BALLLR VIS Klp AV UTIALDA PLAGS PN LU ASER. BLAKLADER

PAGE 20
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BACKGROUNDS

Example of background images

The multiprint is always used slanted (27degrees) and can
be applied for various situations.

2019 - 1.0
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E-MAIL

Signature

Arial Regular 7,5pt

Arial Regular/Bold 10pt

Arial Regular 7,5pt

Arial Bold 7,5pt

Arial Bold 12pt

PAGE 22

Med vanliga halsningar / Best regards

Name Surname
Job Title

T. +46325 66 19 00
F: +46325 66 19 19
M: +46 705 66 19 19

AB Blaklader

Prastagardet 3, Box 124, SE-51253 Svenljunga
Org-No.: 556069-6618 | Vat. no.: SE556069661801

HEME]

blaklader.com

08:11
Nytt meddelande

Kopia/Hemlig kopia:

Amne:

Med vaniga hsningar ! Sest regards.

Name Surname
Job Title

T 45325 66 1900

F: 46325 65 1519

M: 45 TS 66 18 13

AB Bidkiddar

Pristagarcet 3, Bax 124, SE-51253 Sveniunga
Crg-No.: 5560655518 | Vet no.: SESSE069661501

HEMmA

blaklader.com

123 mellanslag

@ 7 81% mm)
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ICON

Social media

QOur social media icons are used on our website, and
in printed media. They are usually white on blue
background but varieties can occur.

JOIN THE CONVERSATION 0 D vy D

B biaklader.com You[TI) Blakiader Workwear @ Biakiader ) @Blakiader

Functionality
Our functionality icons are used when we want to 9
strengthen the function of a garment.

WOMENS FIT WOLL 100% COTTON  INDUSTRITVATT
WATERPROOF WINDPROOF BREATHABLE TAPED SEAMS LINED LIGHTWEIGHT  2-WAY STRETCH 4-WAY STRETCH STRETCHPANEL

PAGE 23 2019 - 1.0
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WEBSITE

Official website

,

[
£
-
e
.
e
*
[
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WEBSITE

Banner sizes for website

VISUAL IDENTITY GUIDELINES

BANNER 1200%482 px BIGSPOT 1070*800 px

SMALL SPOT 800%*597 px LEFT COLUMN 720px*FLEXIBLE HEIGHT

PAGE 25

_'-_" BL l’l.ﬂﬂﬂl v

EN AV SVERIGES STORSTA PRODUCENTER
AV ARBETSKLADER

u'.';---as:- A ¢ i 1 i Lot hrsla psdhuinber e
o -/aw vl vl Fas

2 vt ML el Fawes i g eeribee 5 | Horge, Frland | Brgland iend, Fuankribs. Belge, Hollisg
Tyskdand Sobwess, Hales, Carada, LSS Japss, Fafiand ook Cutermics

Fr ibgor och mer informaion, vaslgen kontskia w1

DI 50

2019 - 1.0
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WEBSITE

Banner example

When buildning a banner please keep in mind that it's most common that a person reads the text from left to right. That’s
why we alwyas should strive for a banner layout that has the text to the left side and a image that is right lined.

1200px

HOOOIE 3386
CHODSE BETWEEN
3 COLOURS

BUY TWO TROUSERS 1555/1556 AND GET

HOODIE 3363
FOR FREE!

xdzgy

BUY 1 SWEATSHIRT AND 1 T-SHIRT
OF SELECTED MODELS ANDO GET

PUWERBANK
FOR FREE!

m)-: l.I:LF FREFENTERAR STOLL
Ll e

PAGE 26 2019 - 1.0



VISUAL IDENTITY GUIDELINES

DIGITAL MARKETING

Display ads - Prospecting

Karaktérsdrag: Vet inget om varumarket, Visas mot bredare malgrupp, Forsta steget i varumarkesresan. Content:
Kommunicera tydligt att det ror sig som arbetsklader, Undvik specifika erbjudanden, Snygga IMGbilder och gene-
risk USP Malsattning: Beratta att Blaklader gor arbetsklader, F& folk intresserade nog att ta sig till steg tvé

QUALITY
WORKWEAR

SINCE 1959

o
woriwear | QUALITY

FOR WENMENY ‘k"".l'ljlRI(‘.;"UE,.“II....~ .

SYERSKA DAVCBLADET i Sismgels M fsfos Bebem Fabng

QUALITY /{3
WORKWEAR

Lickt dokuwment fran EU:
Mays ﬁ'.u Ihngnmg nlﬁmpl:g

o
Pt agure sher brodebeskad

Lefven ill skgs ja el Muy btgle snstind ssed
T ——— rwnie o1 30 juni

: Ta med barnen pd et
riktigt familjediventyr
|:||J.l!'|l_l'|"'fr WUHFWEAH I '1"'--:I GLAKLADE QUALITY WOR Eh--ﬂ W

| SINCE1853 M SINCET19R9 ~ &

UALITY
ORKWEAR
“SINCE 1958

' BLAKLADER,

NFEREWNTAR

MIMBE

WERENWFEAR
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DIGITAL MARKETING

Display ads - The middle ground

Karaktérsdrag: Vet inget om varumarket, Visas mot bredare malgrupp, Forsta steget i varumarkesresan. Content:
Kommunicera tydligt att det ror sig som arbetsklader, Undvik specifika erbjudanden, Snygga IMGbilder och gene-
risk USP Malsattning: Beratta att Blaklader gor arbetsklader, F& folk intresserade nog att ta sig till steg tvé

e m————

B TLT- OENIMSTRETCH 7
A13UU For woMen ™

SVIMEKA DAGRLADET  micier nictgts Mair Loir Dol Tismingen

X19Elﬂ"

X19|] u FORWQMEN

-t DENIM STRETCH
FORWOMEN

W e Bgend
Fery

Emig el s [ bl

BL .!I.KL ADER PROUDLY PRESENTS
[ R T S T

E ; e
Bévar fir skriickbesked: e
"Trump letar sigin pa

wu:nska bﬁrscn @l
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DIGITAL MARKETING

Display ads - Close to purchase

Karaktérsdrag: Vet inget om varumarket, Visas mot bredare malgrupp, Forsta steget i varumarkesresan. Content:
Kommunicera tydligt att det ror sig som arbetsklader, Undvik specifika erbjudanden, Snygga IMGbilder och gene-
risk USP Malsattning: Beratta att Blaklader gor arbetsklader, F& folk intresserade nog att ta sig till steg tvé

LIFEI'IME

LIFETIME o
EUARANTEE
ON SEAMS 3 -
!I

BL/ HMBE _,'

EUARANTE-E'
| ONSEAMST

SVENSKA DAGBLATET o Sirmgie s Ladors Dwiem  Tilimmpes

" ke VI

LIFETIME |,
GUARANTEE
ON SEAMST

1 kdernare i st hake

Liickt dokument fran EU:
Mays fﬁl Iﬁngmng nlﬁmplig

..........
L o 3 i -'J

Pumlu Na gl rnl ﬂh esithesked
B i

L&tven vill alga ja till May berghe amiisd med
brexieibrlisgmning exde il 30 juni

BLAKLADER,

WiENWEAR

sl (R BLAKLADER S W kioen

i UHEEHMP

it BLAKLADER

0N SEAME
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PHOTOGRAPHY

Style cast people

PAGE 30 2019 - 1.0
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PHOTOGRAPHY

Lifestyle images

2019 - 1.0
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PACKAGING

Example

HAMMER LOOP

WELCROFASTENIME - ONE SITE

SHOELACES B e

T
BALUER 2240

HIGH VISIBILITY LINED GLOVE

LEATHERBELT

BLAKLADER

SLAKUADE

......

PAGE 32 2019 - 1.0
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PACKAGING

Colours

These colours are used when creating layouts for packaging, POS materials and labels.

D Pantone 109 C

. Pantone 5395 C

AFETY EQUIPRMERNT

Z
<
-1
2
-
'8
-
e
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STICKERS

Examples of application devices

TRUE CRAFTSMANSHIP

kg, o8 :
"F‘Oor'"’m;spscT‘F (,\3«0 P I igh, KEEP\TsEM—E 2 100% ROCK SOLID

1)
S!S & OUR ™ w};‘f

‘ BLAKLADER
5
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WALL

Colour

This NCS colour is a representation of our Bléklader
background colour and is recommended when pain-
ting a blue wall, for example in a booth or office.

B ncsssoi0-reos
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CORPORATE PROFILE

Company cars - staff

PPPPPP
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CORPORATE PROFILE

Company cars - Area sales managers

BLAKLADER,

aEDa
\Cor S/
VE

BLAKLADERY
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CORPORATE
PROFILE

Sponsoring profile

No sponsor clothes can leave the headquarter without our logotype.
The placement of the logotype differs from case to case, contact the

Marketing Department for approval.

BLAKLADER]

BLAKLADER,

BLAKLADES

2019 - 1.0
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CORPORATE
PROFILE

Sales stoff

PAGE 39 2019 - 1.0



