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WELCOME TO BLÅKLÄDER’S VISUAL IDENTITY
We are very proud of our brand and our visual identity is very 
important to us as it represents all that we stand for. This is how 
we look - so it’s essential that our brand is treated with respect.

Following pages include Guidelines of how to communicate our 
brand. For any questions or further information, please contact 
our Marketing Department.

Phone number: +46 (0)325 66 19 00
E-mail: info@blaklader.com
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LOGOTYPE 
COLOUR LOGOTYPE
Our logotype is the signature of our company and should never be changed or recreated. 
Our colours  build a strong brand identity and recognition. The blue stands for safety and 
trust, the yellow for the energy and the red is for the passion. We use yellow or blue as a 
main colour conveying a pinch of swedishness to the brand.

Pantone 109 C C= 0 M= 8 Y= 100 K= 0

C= 100 M= 80 Y= 50 K= 65

Pantone

Recommended background colour

CMYK

Pantone 295 C C= 100 M= 70 Y =0 K =53

Pantone 200 C 

Pantone 5395 C 

C= 0 M= 100 Y= 80 K= 20

Logo colours should never be used as a background colour
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LOGOTYPE 
WITH WEB ADDRESS

BLAKLADER.COM Stratum1 Bold (caps)

Centered

X = height

BLAKLADER.COM
X 
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LOGOTYPE 
BLACK/WHITE
Only to be used when the printing technique 
does not allow 4-colour printing 

DON’T USE
This version has been replaced and is not to be used.
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C = 0
M = 8
Y = 100
K = 0

COLOURS FOR LAYOUT
These colours are used when creating layouts for catalouge, print, campaigns etc.

C = 100
M = 80
Y = 50
K = 65

C = 80
M = 59
Y = 35
K = 54

C = 0
M = 0
Y = 0
K = 17

C = 0
M = 0
Y = 0
K = 85

PRIMARY COLOURS SECONDARY COLOURS

ACCENT COLOUR
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LOGOTYPE 
SIZING AND POSITIONING
The minimum clear space around the logotype should be the 
height of the yellow block.

2015

VALUE £29  €37.50

HI-VIS T-SHIRT
FOR FREE!

PAGE 10BUY TROUSER 1533/1529

BOXER SHORTS
FOR FREE!
2-PACK

PAGE 3BUY TROUSER 1503

BLÅKLÄDER
SPRING/SUMMER 2015 WORKWEAR MAGAZINETM

x

x

x

x

x

The standard placement of the logotype is the bottom right corner. This can be adjusted if the situation demands it, 
the most important is that the logotype is placed where it will be seen. 

Roof

Floor

For pieces that will be placed close to the floor where the logotype might be hard to see, it should be placed in a top corner, 
preferably on the right. All exceptions must be approved by the Marketing Department.
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FONTS
OUR FONTS

DOCUMENT FONTS

Franklin Gothic Demi 
Regular (Headline font)

Microsoft Sans Serif
Regular (Secondary font)

abcdefghijklmnopqrstuvwxyzåäö
ABCDEFGHIJKLMNOPQESTUVWXYZÅÄÖ
1234567890!@#%^&*()

abcdefghijklmnopqrstuvwxyzåäö
ABCDEFGHIJKLMNOPQESTUVWXYZÅÄÖ
1234567890!@#%^&*()

SECONDARY FONT 

HEADLINE FONT

ABC 1234567890!@#€%
ABC 1234567890!@#€%

abcdefghijklmnopqrstuvwxyzåäö

Stratum1 Light

Stratum1 Bold

Akkurat Pro Light

Akkurat Pro Regular

Akkurat Pro Bold

Arial Regular

Arial Bold

abcdefghijklmnopqrstuvwxyzåäö

abcdefghijklmnopqrstuvwxyzåäö

abcdefghijklmnopqrstuvwxyzåäö

abcdefghijklmnopqrstuvwxyzåäö

ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÖ

ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÖ

ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÖ

ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÖ

ABCDEFGHIJKLMNOPQRSTUVWXYZÅÄÖ

1234567890!@#€%^&*()

1234567890!@#€%^&*()

1234567890!@#€%^&*()

1234567890!@#€%^&*()

1234567890!@#€%^&*()

WEB/MAIL FONT

Aa Aa
Aa Aa
Aa

Aa

Aa
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FONTS
USAGE EXAMPLE- HEADLINE & SECONDARY FONT

ENOSETRO DOLEN Headline / Stratum1 Bold

Medium Heading / Min 7,5 pt / Akkurat Pro Bold

Body text / Min 6,5 pt / Akkurat Pro Light

Akkurat Pro Light

Preamble or body text / max 50% of headline size / Akkurat Pro Light
Catiens ressentem ses tus hebemnes fu-
robse natisque no. Accit hem suli, nonsultis. 
Monoretta colognairi desso fantalizione 
endonorm atte 2009.

BESACHUIDESTAACHUIDESTA CATIRENTEM 
SESTUS HABEMNESHABEMNES NATISQUENO

Vestibulum ante ipsum primis in faucibus orci luctus et 
ultrices posuere cubilia Curae; In ultrices tellus vitae enim 
luctus, ut sodales dui vestibulum. 
Sed sit amet viverra sapien, ac convallis lorem. Aliquam 
erat volutpat. Pellentesque nec mi aliquam, auctor tellus id, 
aliquet metus. Curabitur ut diam quis dui cursus rhoncus.
Nam malesuada arcu a ipsum tempus bibendum. 
Maecenas ultrices massa sollicitudin, dignissim nulla sed, 
rutrum lorem. Maecenas viverra cursus luctus. Aliquam 
pharetra tristique lectus non dapibus. Fusce enim risus, 
mattis bibendum lacus dapibus, vestibulum malesuada 
lectus. 
Vestibulum ante ipsum primis in faucibus orci luctus et 
ultrices posuere cubilia Curae; Donec tempus congue leo in 
lacinia. In ac gravida elit, a dapibus magna.

”Vestibulum ante ipsum 
primis in faucibus orci luctus 
et ultrices posuere cubilia 
Curae; In ultrices tellus” 
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FONTS
USAGE EXAMPLE - DOCUMENT FONTS
WINDOWS COMPATIBLE FONTS TO USE IN POWERPOINT AND WORD

ENOSETRO DOLEN Headline/Franklin Gothic Demi Regular

Medium Heading/Min 7,5 pt/Microsoft Sans Serif Regular

Body text/Min 6,5 pt/Microsoft Sans Serifi Regular

Microsoft Sans Serif Regular

Preamble or body text/max 50% of headline size/Microsoft Sans Serif Regular
Catiens ressentem ses tus hebemnes fu-
robse natisque no. Accit hem suli, nonsultis. 
Monoretta colognairi desso fantalizione en-
donorm atte 2009.

BESACHUIDESTAACHUIDESTA CATIRENTEM 
SESTUS HABEMNESHABEMNES NATISQUENO

Vestibulum ante ipsum primis in faucibus orci luctus et 
ultrices posuere cubilia Curae; In ultrices tellus vitae enim 
luctus, ut sodales dui vestibulum. 
Sed sit amet viverra sapien, ac convallis lorem. Aliquam 
erat volutpat. Pellentesque nec mi aliquam, auctor tellus id, 
aliquet metus. Curabitur ut diam quis dui cursus rhoncus.
Nam malesuada arcu a ipsum tempus bibendum. 
Maecenas ultrices massa sollicitudin, dignissim nulla sed, 
rutrum lorem. Maecenas viverra cursus luctus. Aliquam pha-
retra tristique lectus non dapibus. Fusce enim risus, mattis 
bibendum lacus dapibus, vestibulum malesuada lectus. 
Vestibulum ante ipsum primis in faucibus orci luctus et 
ultrices posuere cubilia Curae; Donec tempus congue leo in 
lacinia. In ac gravida elit, a dapibus magna.

”Vestibulum ante ipsum pri-
mis in faucibus orci luctus 
et ultrices posuere cubilia 
Curae; In ultrices tellus” 
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PHOTOGRAPHY 
LIFESTYLE IMAGES


